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“We’re exploring entrepreneur motivations and 
mindset to ultimately create a more supportive 
world for entrepreneurs to start up, succeed 
and sustain their own businesses.”
Michial Coldwell, General Manager – Amway Australia
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EXPLORING POSITIVITY

EXPLORING MOTIVATORS

This year’s report covers six primary facets of study to delve into the topic of Entrepreneurship in Australia and globally.

The key facets researched include: Positivity, Motivators, Measure of Entrepreneurial Spirit, Financial Fears, Market 
Entrepreneur Friendliness And Perception of Entrepreneurs.

Respondents have a positive attitude towards entrepreneurship. They exhibit a higher positivity 
towards entrepreneurship across the segments of age, gender and by level of education.

The key motivators for respondents are Independence from an Employer suggesting that many 
would like to be their own boss, and Self-fulfilment with the possibility of realising their own ideas.

On all motivators, local respondents expressed higher ratings compared to global respondents. 
While “Independence” is a high motivator across all age groups, “Family, Leisure & Career” rates 
much higher as a motivator for the Under 35 respondents, compared to the other age groups; and 
“Self-fulfilment” rates much higher with respondents of higher education levels.
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EXPLORING MEASURE OF ENTREPRENEURIAL SPIRIT 

EXPLORING FINANCIAL FEARS

For the first time in history of the AGER, Amway introduces the Amway Entrepreneurial Spirit Index (AESI). It incorporates three dimensions based on 
the theory of planned behaviour, which includes: Desirability (for starting a business), Feasibility (preparedness for a business) and Stability (against 
social pressure such as family and friends). 

While 54% of respondents desire entrepreneurship, and 56% think it is feasible, only 44% will pursue entrepreneurship against social pressure. Gender-
wise, male respondents were more positively skewed towards all 3 dimensions of entrepreneurship compared to female respondents. Age-wise, while 
it is the under 35 group that exhibits the highest desirability, it is the mid-age group that believe they are ready for entrepreneurship while all 3 age 
segments have a high probability of succumbing to social pressure. It is also noted that respondents of higher education have a higher desirability for 
entrepreneurship, but also have a high probability of succumbing to social pressure.

For more than every second respondent, the fear of failing is an obstacle to starting a business. 
While in Australia and New Zealand, the fear factor rates lower than in global, it is still a high 
segment. The key threats identified include: Financial Burden, Personal Disappointment, Economic 
Crisis, Unemployment and Legal Consequences.

Fear of Financial Burden is the highest threat to entrepreneurship across both male and female 
respondents, and across all age groups. The fear of failure is notably much higher among educated 
respondents, and in the younger age groups of Under 35 and 35 – 49 years. 
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EXPLORING MARKET ENTREPRENEUR FRIENDLINESS 

EXPLORING PERCEPTION OF ENTREPRENEURS 

Majority of respondents in Australia concur that their country is entrepreneurship-friendly.  
This rating in Australia is higher than the global average response.

All age groups, genders and levels of education perceive their society to be  
entrepreneurship-friendly. It is notable that the mid-age group have a higher positivity  
rating in comparison to the other age groups, while respondents of higher education  
also have a higher positivity rating.

This facet explores the perception of characteristics of entrepreneurs. It is notable that in Australia,  
the highest identified characteristics of entrepreneurs are as individuals who “want to enjoy life”, “like  
to learn”, and “look for adventures and like to take risks”. These suggest in summary, that entrepreneurs 
can be described as open for change and striving for reputation and success.

Entrepreneurship friendliness

Entrepreneurship friendliness by age Entrepreneurship friendliness by gender Entrepreneurship friendliness by education

ANZ Global

50%50%65%

35%

“The overall picture for Australia is a positive one 
with many respondents feeling positive  
about entrepreneurship as a career path” 
Dr Martin Bliemel, Senior Lecturer in Innovation and Entrepreneurship – University of NSW




