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Dear Friends,

Amway is a people business. It’s a business with millions of Amway Business Owners (ABOs) 
and thousands of employees worldwide. And Amway’s success is a result of all these people 
working together to bring to life our mission of helping people live better lives. One of the 
ways they do this is through the work many do in communities where they live and work. 

Whether helping others discover their potential through a business of their own, addressing 
malnutrition in children in developing countries, or promoting environmental stewardship 
through our nutrition, beauty and home products, Amway’s people recognize the role they 
can play in helping Amway grow, people thrive and communities flourish. 

Today, Amway and our business owners are making a difference around the world. Initiatives 
like Amway’s Power of 5 Campaign and Amway One by One Campaign for Children continue 
to be incredibly successful. Together, we have helped millions of people realize their 
potential, become healthier, and live better lives.

Thank you for the vital role you play to make a difference in people’s lives. 

Steve Van Andel, Chairman Doug DeVos, President
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We Are AmWAy
Amway is the #1 direct selling company in the world as 
ranked in the 2014 Direct Selling News Global 100. Millions 
of people are registered to sell or buy Amway brands and 
products in more than 100 countries and territories. We call 
those active participants Amway Business Owners, and our 
company is structured around supporting and fostering their 
growth.   We support them with more than 450 world-class 
products manufactured across our nutrition, beauty, and 
home brands.

Amway is built on the belief that anyone  – regardless of 
education, economic background or professional experience 
– can become an Amway Business Owner. We believe in 
helping people start a business for themselves, but not by 
themselves – which is why we back our business opportunity 
with training, mentoring, and the latest in digital and mobile 
tools to help Amway Business Owners succeed. 
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Our FOunders FundAmentAls

FAmily
We all need family to cheer us on. We are 
all members of the global Amway family – 
we respect and take care of each other to 
foster success.

HOpe
Inspiring you to dream bigger. Amway creates 
an environment where hope can thrive.

reWArd
Happiness is best achieved through earned 
success. Amway rewards what you achieve 
and also what you help others achieve.

FreedOm
Personal opportunity and economic 
opportunity go hand in hand. With Amway 
you have the freedom to change your life by 
owning your own business.
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AmWAy’s sOcietAl vAlue
Amway exists so that people can unleash their potential. 
That purpose is designed into every aspect of the company; 
from offering best-in-class products, to helping people build 
and maintain healthier homes, bodies and communities.

Our unique business is open to anyone, and we back it up with 
world class products and services that reflect our unparalleled 
quest for excellence. When we soar, it’s because we’ve done so 
as a team. And when we fail, we learn how to be better.

At the heart of Amway is an entrepreneurial spirit that we’re 
eager to share with others, because we’ve seen what it can 
unlock in men and women who want to change and grow.

JOHn pArker 
Chief SaleS OffiCer

“We offer an opportunity, but we also are advocating for 
free enterprise, which is a far bigger idea than just what 
we sell. So we’re not just selling vitamins or getting people 
to start an Amway™ business. We have strong values that 
reflect who we are, and transcend what we sell.”

6



These values help drive successful entrepreneurs, but what 
we’ve discovered is that “fear of failure” too often stands 
between people and their dreams. That means we’ve got 
to work hard to open more doors, and encourage men and 
women around the world that – with Amway at their side -- 
they truly do have the power to re-invent themselves.

Bold aspirations? Indeed. But the test of time has 
demonstrated that the Amway business works. After more 
than a half-century, we’ve created a strong presence in 
more than 100 countries and territories, making our world 
a better place, and helping people live better lives.

AmWAy vAlues
Partnership

Integrity

Personal Worth

Achievement

Personal Responsibility

Free Enterprise
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Our belieF in 
sOciAl investment
Our investments to improve society also extend beyond 
our business opportunity for individuals.  

At Amway, we believe by using the best of our business 
and the passion of our people, we can help solve global 
challenges and improve communities all over the world. 

•	 We	use	our	expertise	in	nutrition	to	help	improve	
the	nutritional	health	of	children	around	the	world.	

•	 We	support	and	recognize	the	commitment	
of	individuals	one	by	one	supporting	their	
communities,	through	volunteering.	

Together, we are helping people live better lives.
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tHe business vAlue 
OF cOrpOrAte sOciAl 
respOnsibility
Global trends indicate the critical role CSR plays with 
consumers and people overall. 86% of global consumers 
believe that business needs to place at least equal weight on 
society’s interests as on business’ interests. (Edelman 2013). In	Nielsen	research	in	2014,	

67%	of	people	globally	prefer	
to	work	with	or	for	socially	
responsible	companies.1

According	to	research	
conducted	by	Deloitte	in	
2013,	95%	of	millennials	
feel	it	is	acceptable	to	profit	
from	social	innovation.2

These global trends along with the insights from 
our efforts to better understand the direct selling 
landscape, indicate the important role corporate social 
responsibility should play to help demonstrate Amway’s 
positive influence on society. CSR is an important 
contribution across the global enterprise and within 
Amway affiliates. We consider three key indicators of 
CSR on Amway’s reputation: 

1 Amway has a positive impact on society; 

2 Amway supports good causes; and

3 Amway protects the environment.  

Consistently across Amway it is important to help multiple 
stakeholders better understand our positive influence on 
society. Our corporate social responsibility practices and 
social investment are an important variable to help these 
stakeholders better understand who Amway is, and what 
we do, as well as the positive impact we have on society. 
Additionally CSR provides our business owners a way to tell 
a fuller story of the company, differentiating Amway among 
other companies, and attracting an under 35 population.

1 Nielsen 2014 Doing Well by Doing Good consumer study
2 Deloitte January 2013 Millenial Innovation Survey

“Citizenship efforts offer opportunities to drive 
reputation, build support, and distinguish the 
company competitively. Positive influence 
and support of good causes are key drivers of 
reputation in Russia.”

tOdd WOOdWArd 
ViCe preSident Of COrpOrate and 
integrated COmmuniCatiOnS

“Corporate social responsibility investments 
and programs help bring clarity to the 
kind of company Amway as well as what 
we do as a company. When we tie these 
efforts to our core competencies we help 
improve individuals and communities while 
strengthening our business and increasing 
our business value to society.”
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peOple
Amway is fueled by relationships, and that means an 
intense and passionate dependence on people.

We tie our success to the millions of Amway Business 
Owners and 20,000 employees worldwide who are 
committed to helping people lead better lives, in their 
communities, and around the globe. A visible reflection of 
our passion and expertise can be found in how we extend 
our reach to others in need within our local communities.

Our Amway One by One Campaign™ for Children was 
launched 12 years ago to focus these efforts, and the 
results speak for themselves. Millions of volunteer hours, 
contributions and advocacy for the most important causes 
mean millions of children and communities have more 
hope, and a brighter future. But we benefit too – with a 
stronger business, a closer connection to the community, 
and a more inspired force of ABOs and employees.

12	million	
children	impacted

3.5	million	
volunteer	hours

$250	million
contributed	by	

Amway	Business	Owners,	
Amway,	and	employees*

* Since 2003
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We feel that helping others in need achieve 
their potential is just as important as the 
bottom line, and we’ve become experts in 
mobilizing people all over the world.
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prOducts
To raise awareness for the Nutrilite™ Power of 5 Campaign, 
Amway ABOs and affiliates joined together to collect 
handprints for a global collage at various events around 
the world. The Raise Your Hand program generated 
awareness and funding for the distribution of Nutrilite 
Little Bits™ by CARE and other humanitarian organizations 
that have established programs.

These programs educate families about nutrition and health, 
conduct regular health assessments of children and provide 
food provisions. The handprints are being counted in an 
effort to break an existing World Record. For each handprint 
collected, Amway donated $1.00 to the campaign.

Amway believes that we all make the world 
a better place by investing in people and the 
potential that lies within.

Part of that mission is tied to creating products 
that help people grow and flourish.

Whether we’re developing innovative ways to 
enhance nutrition, or designing new solutions 
for bringing fresh water to a thirsty planet, you 
can count on us to deliver strategies that are 
motivated by the desire to serve.

For more than 50 years, our company and its 
leaders and employees and business owners 
have worked together to bring you the finest in 
health, beauty and home products.

We remain committed to that pledge, 
leveraging our expertise to create hybrid 
solutions to some of the world’s greatest issues.
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nutrilite little bits
Amway has been working to address malnutrition for decades. 
First, Carl Rehnborg, founder of Nutrilite™, began working 
on product ideas that would utilize the power of Nutrilite™ 
products to help children suffering from malnutrition.

Later, in 2008, workers on our organic farm in Brazil discovered 
a simple, yet profound solution to the malnourishment that 
plagued children in their community. They harvested, dried 
and compressed the nutrient-rich plants form Amway farms 
into a mix that was added to the children’s food.

In less than a decade, the spark of these two ideas has 
become Nutrilite Little Bits, the first micronutrient supplement 
for malnutrition enhanced with plant ingredients.*

Nutrilite Little Bits can help reduce and prevent micronutrient 
deficiency, including iron deficiency anemia. When mixed with 
food once a day, Nutrilite Little Bits gives a malnourished child 
younger than 5 the nutrients to survive and reach their potential.

Through the Nutrilite Power of 5 Campaign, Amway Business 
Owners, employees and customers are coming together to help 
raise funds and awareness to help fight childhood malnutrition. 
By improving the health of children, helping them grow and 
realize their physical and mental potential, the Nutrilite Power 
of 5 Campaign is expected to deliver significant benefits to 
families, communities and countries around the world.

Already, thousands of children in 6 countries are experiencing 
the benefits of better nutrition because Nutrilite Little Bits 
has become part of their daily diet while participating in 
nutritional programs locally with CARE and other humanitarian 
organizations. By the end of 2015, children in 12 countries will 
benefit from the campaign.

*ORC International

13



17%	reduction in 
water usage

17.6%	alternative 
energy usage

24.6%	reduction in 
tonnage of greenhouse 

gas emissions

89.2%	percent waste 
recycling rate

2014 sustAinAbility key perFOrmAnce indicAtOrs

*Based on 2014 results from a 2008 baseline 14



perFOrmAnce pHilOsOpHy 
efficiency
Amway believes that the proper use and management of 
the earth’s resources is the responsibility of industry and 
individuals alike. After all, alone we can do only so much. 
But collectively, we stand to make a profound difference, 
and inspire others to follow.

Since our founding in 1959 by Rich DeVos and Jay Van 
Andel, we’ve continually elevated our role in promoting 
environmental stewardship, safeguarding the health of our 
people and the communities where we operate.

Even when Amway debuted its first product – Liquid 
Organic Cleaner, or L.O.C.® – it represented one of the first 
biodegradable and environmentally conscious cleaning 
products of its kind.

Since then, Amway has emerged as a global leader in the 
health, beauty and home categories, always seeking new 
and innovative ways to honor the earth and its inhabitants.

Together, we’ve helped define Amway not only as a successful 
business, but a company that adheres strictly to applicable 
environmental, health and safety laws and regulations.

We work hard to reduce waste, reduce emissions and 
improve our systems, and we are involved in a continual 
search for ways in which to promote sustainable building 
practices, and increase the use of alternative energy use and 
sustainable agriculture.

Sustainability is a journey and 
we welcome ways in which to 
explore other strategies that 
define us as a company focused 
on what’s best for the planet 
and the people who inhabit it.
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AWArds And recOgnitiOns

ChINA

1. Most Responsible Enterprise, hosted by the China News Service, 
ACCL is an 8 time winner of this award.

2. China Corporate Social Responsibility Ranking, awarded by the 
China Business News, ACCL is a 7 time winner of this award.

3. Eight Silver Prize and the First China Young Volunteer Service Project 
Competition, co-hosted by the Central Committee of the Chinese 
Youth League (CYL), Ministry of Civil Affairs (MCA), and China 
Volunteer Service Federation (CVF), the government of Guangdong 
Province and the party committee of Guangdong Province.

4. Best CSR Practices of Foreign Invested Enterprises in China, 
awarded by the Ministry of Commerce’s China Associate of 
Enterprises with Foreign Investment in Beijing.

5. 2014 China Excellent Corporate Citizen, awarded by the 
Corporate Citizenship Committee of China Association of Social 
Workers and China Central Television.

GermANy

1. Fair Company award from Karriere.de acknowledging Amway’s 
commitment to job starters.

GlOBAl

1. Finalist in the US Chamber of Commerce Community 
Improvement Award.

2. Organizational Global cross-sector collective impact award 
from Idea Gen.

INDIA

1. Pt. Madan Mohan Malaviya Award for Best CSR Practices in 
Education – 2014, by CSR Times.

2. Recognition memento under FICCI Corporate Social Responsibility 
Award, by FICCI Aditya Birla CSR Centre for Excellence in 2014.

mAlAysA

1. Kuala Selangor District Office of the Welfare Department, 
Certificate of  Appreciation in recognition of contribution to the 
six units of Rumah Tunas Harapan homes in Kuala Selangor.

mexICO

1. Socially Responsible Company Award presented by the 
Mexican Center for Philanthropy and The Alliance for 
Entrepreneurial Social Responsibility.

2. Super Brands Mexico certification by the Consejo Mexicano 
de Marcas.

3. Healthy Responsible Industry Recognition Award from 
The Workplace Wellness Council of Mexico.

PhIlIPPINes

1. Department of Education Certificate of Appreciation.

2. Certificate of Thanks from F. Benitez Elementary.

3. Perfect 10 award, Direct Selling Association of the Philippines.

rUssIA

1. Leaders of CSR by Vedomosti business newspaper and PWC.

2. Second place award for “To Children with Love” by Vedomosti, 
breakthough of the year award.

sOUth	KOreA

1. Award: Excellence Award in 21National Volunteer Festival, 
Agency: Organizing Committee for National Volunteer Festival, 
Joongang Ilbo, JTBC. Sponsor: 5 Government Ministry (Ministry 
of Government Administration and Home Affairs, Ministry of 
Education, Ministry of Health & Welfare, Ministry of Gender 
Equality  & Family, Ministry of Culture, Sports and Tourism).

tAIWAN

1. “Gold Award” in the “Sports Mentor Award of Sponsorship” 
category, by the Sports Administration, Ministry of Education 
of the Executive Yuan.

thAIlAND

1. Corporate Social Responsibility Excellence Recognition 2014 by 
American Chamber of Commerce.

2. The Second Runner-Up of The Large NGO Category of Thailand 
NGO Awards.

UKrAINe

1. National CSR-Business Case Award nomination in the 
category of “Development of Society”, awarded by the 
CSR Center Ukraine for the Entrepreneurial Talent of 
Ukraine project.
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Thank you for taking the time to learn more about what Amway is doing to better 
communities. We have accomplished so much. And we’re tremendously proud of our Amway 
Business Owners and employees who work incredibly hard to help improve the lives of others. 

But our work is just beginning. The need remains great. So we continue to set ambitious 
goals in an effort to reach even more people in need. Plans are in place to bring Amway’s 
Power of 5 Campaign to even more countries in the next several years. We continue to find 
new ways to inspire even more volunteers to help through Amway’s One by One Campaign 
for Children. And we’ll continue to look to be good stewards of the environment in all 
aspects of the products we develop and produce. 

We are grateful to each and every one of you for your efforts to improve the lives of so 
many. Because of you, many lives have changed for the better. Thank you for all that you 
do and continue to do.

Steve Van Andel, Chairman Doug DeVos, President
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